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Executive summary  

We are continually dealing with the pressure of social challenges in contemporary society that 

challenge us to acquire specific skills and knowledge. Students and adult learners have the 

greatest potential to face these challenges and we feel that they should be provided with the 

support they need to be successful. One of the most efficient ways to provide support is 

through the organisation and running of various competitions, facilitating learning spaces in 

which students and adult learners can share their ideas. 

According to our view, the social impacts represent changes in the following categories: 

- ñpeopleôs way of life ï that is, how they live, work, play and interact with one another 

on a day-to-day basis; 

- their culture ï that is, their shared beliefs, customs, values and language or dialect; 

- their community ï its cohesion, stability, character, services and facilities; 

- their political systems ï the extent to which people are able to participate in decisions 

that affect their lives, the level of democratisation that is taking place, and the 

resources provided for this purpose; 

- their environment ï the quality of the air and water people use; the availability and 

quality of the food they eat; the level of hazards or risk, dust and noise they are 

exposed to; the adequacy of sanitation, their physical safety, and their access to and 

control over resources; 

- their health and wellbeing ï health is a state of complete physical, mental, social and 

spiritual wellbeing and not merely the absence of disease or infirmity; 

- their personal and property rights ï particularly whether people are economically 

affected, or experience personal disadvantage which may include a violation of their 

civil liberties; 

- their fears and aspirations ï their perceptions about their safety, their fears about the 

future of their community, and their aspirations for their future and the future of their 

children.ò1 

The aim of the booklet is to present different competitions and courses as best practices and 

case studies, in order to encourage enterprising individuals to make significant and 

outstanding contributions to social entrepreneurship.  

                                                 
1 Source: Vanclay, F. 2003 International Principles for Social Impact Assessment. Impact Assessment 

& Project Appraisal 21(1), 5-11. http://dx.doi.org/10.3152/147154603781766491 
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The first part of the booklet is about the contributors that participated during the research 

process and provided the dataset for the research.  

Following the introduction to the research, the booklet provides a short description about the 

evaluation system. The model for evaluating the identified practices and cases focused on the 

following dimensions and activities: 

- organisation of the competitions and courses,  

- recruitment of participants,  

- implementation of the competitions and courses,  

- dissemination,  

- feedbacks received and,  

- increase in the number of individuals/teams/organisations participating in the 

competition compared to previous years.  

The evaluation criteria were based on the sum of the given scores divided by the number of 

indicators, where scores were given.  

Since both qualitative and quantitative methods were applied during the evaluation of the 

research results, the booklet broadly discusses both the quantitative and qualitative results. 

We present 12-12 examples of best practices and case studies, as well as 3 courses on social 

entrepreneurship and innovation.  

In the conclusion of the booklet we propose a concept to support the organization of highly 

competitive international competitions. 
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VezetŖi ºsszefoglal·2 

Folyamatosan kell foglalkoznunk a jelen t§rsadalom szoci§lis kih²v§saival, amelyek arra 

sarkallnak minket, hogy specifikus k®pess®gekre ®s tud§sra tegy¿nk szert. A hallgat·knak ®s a 

felnŖttk®pz®sben tanul·knak van meg a legnagyobb es®ly¿k arra, hogy szemben®zzenek ezen 

kih²v§sokkal, ®s ¼gy v®lj¿k, hogy t§mogat§sra van sz¿ks®g abban, hogy sikeresek legyenek. Az 

egyik leghat®konyabb m·dja a t§mogat§snak a k¿lºnbºzŖ versenyek szervez®se ®s rendez®se, 

oktat§si m·dszerek ®s helyek elŖseg²t®se, ahol a hallgat·k ®s a felnŖttk®pz®sben tanul·k 

megoszthatj§k ºtleteiket.  

£rtelmez®s¿nk szerint a t§rsadalmi hat§s a kºvetkezŖ t®nyezŖkben bekºvetkezŖ v§ltoz§st 

jelenti: 

- Ăemberek ®lete ï ahogy ®lnek, dolgoznak, j§tszanak ®s kapcsolatba l®pnek egym§ssal 

nap, mint nap; 

- a kult¼r§juk ï a megosztott hiteik, szok§saik, ®rt®keik ®s nyelv¿k, vagy dialektusuk; 

- a kºzºss®g¿k ï annak koh®zi·ja, stabilit§sa, karaktere, adotts§gai; 

- a politikai rendszer¿k ï annak tartalma, ahogy az emberek r®szt vesznek az ®let¿ket 

®rintŖ dºnt®sekben, a demokr§cia szintje, ®s az erŖforr§sok, amelyek ezeket a c®lokat 

szolg§lj§k; 

- a kºrnyezet¿k ï a levegŖ ®s a v²z minŖs®ge, amit az emberek haszn§lnak, az el®rhetŖs®ge 

®s minŖs®ge az ®telnek, amit esznek, vesz®lyek, kock§zatok, por ®s zaj hat§s szintje, 

aminek ki vannak t®ve, testi biztons§guk, hozz§f®r®s¿k ®s a kontroll szintje az 

erŖforr§sok felett; 

- eg®szs®g¿k ®s j·ll®t¿k ï az eg®szs®g nem m§s, mint az ember fizikai, ment§lis, szoci§lis 

®s spiritu§lis j·ll®te ®s nem puszt§n a betegs®g vagy gyenges®g hi§nya; 

- a szem®lyes ®s vagyoni jogaik ï gazdas§gilag ®rintettek, vagy szem®lyesen 

megtapasztalnak olyan h§tr§nyokat, megk¿lºnbºztet®st, amely megs®rti a 

szabads§gjogukat; 

- f®lelmeik ®s aspir§ci·ik ï a biztons§g ®rt®kel®se, a kºzºss®g jºvŖj®vel kapcsolatos 

f®lelmeik, ®s a jºvŖre vonatkoz· aspir§ci·ik ®s gyermekeik jºvŖje.ò1  

Az inform§ci·s f¿zet c®lja, hogy k¿lºnbºzŖ versenyek ®s kurzusok legjobb gyakorlatait ®s 

eseteit mutassa be, annak ®rdek®ben, hogy ºsztºnºzz®k a v§llalkoz· egy®neket arra, hogy 

szignifik§nsan ®s kiemelkedŖen hozz§j§ruljanak a t§rsadalmi v§llalkoz§sokhoz. 

Az inform§ci·s f¿zet elsŖ r®sze bemutatja az ºssze§ll²t§sban r®sztvevŖ partnerek 

hozz§j§rul§sait, ®s a kutat§s alapadatait.  

                                                 

2 Executive summary in Hungarian 
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A kutat§s bevezetŖje ut§n a f¿zet rºvid le²r§st ad az ®rt®kelŖ rendszerrŖl. Az azonos²tott 

gyakorlatokat ®s eseteket ®rt®kelŖ modell a kºvetkezŖ dimenzi·kra ®s tev®kenys®gekre 

f·kusz§lt: 

- versenyek ®s kurzusok szervez®se,  

- r®sztvevŖk toborz§sa, 

- versenyek ®s kurzusok v®grehajt§sa, 

- disszemin§ci·, 

- visszajelz®sek ®s, 

- az elŖzŖ ®vhez viszony²tva a versenyeken r®sztvevŖ egy®nek/csoportok/szerveztek 

sz§m§nak nºveked®se. 

Az ®rt®kel®si krit®rium az ºssz-pontsz§mon alapult, amelyet az indik§torokra adott pontsz§mok 

ar§ny§ban osztottunk sz®t.  

Mivel mind kvalitat²v, mind kvantitat²v m·dszerek alkalmaz§sra ker¿ltek a kutat§si 

eredm®nyek ®rt®kel®se sor§n, ²gy az inform§ci·s f¿zet r®szletesen t§rgyalja a kvalitat²v ®s 

kvantitat²v eredm®nyeket is. 12-12 j· gyakorlatot ®s esettanulm§nyt mutatunk be, valamint 3 

t§rsadalmi v§llalkoz§ssal, innov§ci·val kapcsolatos kurzust is.  

A f¿zet ºsszegz®s®ben javasolunk egy olyan koncepci·t, amely seg²thet egy versenyk®pes 

nemzetkºzi verseny megszervez®s®ben. 
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Samenvatting 3 

We gaan voortdurend om met de druk van sociale uitdagingen in onze hedendaagse 

samenleving. Deze uitdagingen dagen ons op hun beurt dan weer uit om specifieke 

vaardigheden en kennis te verwerven. Studenten en volwassen cursisten beschikken over het 

grootste potentieel om aan deze uitdagingen tegemoet te komen. We vinden dan ook dat ze 

ondersteund moeten worden om succesvol te zijn. Een van de meest effici±nte manieren om die 

ondersteuning te bieden is door de organisatie en het uitvoeren van verschillende wedstrijden 

en door leeromgevingen te faciliteren waarin studenten en volwassen cursisten hun idee±n 

kunnen delen. De sociale impact vertegenwoordigt, volgens ons, veranderingen binnen de 

volgende categorie±n: 

- 'Mensen manier van leven - dat wil zeggen hoe ze leven, werken, spelen en interageren 

met elkaar op een dagelijkse basis; 

- - hun cultuur - dat wil zeggen hun gedeelde overtuigingen, gewoontes, waarden en taal 

of dialect; 

- - hun gemeenschap - haar samenhang, stabiliteit, karakter, diensten en faciliteiten; 

- - hun politieke stelsels - de mate waarin mensen kunnen deelnemen aan besluiten die 

hun leven beµnvloeden, het niveau van democratisering die plaatsvindt en de middelen 

die hiervoor zijn verstrekt; 

- ñmensen hun manier van leven ï hoe ze leven, werken, zich ontspannen en in interactie 

gaan met elkaar op dagdagelijkse basis; 

- hun cultuur ï hun gedeelde overtuigingen, gewoontes, waarden en taal of dialect; 

- hun gemeenschap -  de samenhang, stabiliteit, aard, diensten en faciliteiten: 

- hun politiek stelsel ï de mate waarin mensen kunnen deelnemen aan besluiten die hun 

leven beµnvloeden, het democratiseringsniveau en de middelen die hiervoor 

beschikbaar zijn;  

- hun omgeving ï de kwaliteit van de lucht en het water; de beschikbaarheid en kwaliteit 

van het voedsel; het risiconiveau van stof en geluid waaraan blootgesteld; sanitaire 

voorzieningen, fysieke veiligheid en hun toegang tot en controle over de middelen; 

- hun gezondheid en welzijn ï gezondheid is een toestand van volledig lichamelijk, 

mentaal, sociaal en geestelijk welzijn en slaat dus niet enkel op de afwezigheid van 

ziekte of zwakte; 

- hun persoonlijke en eigendomsrechten ï in het bijzonder of mensen economisch 

getroffen worden of een persoonlijk nadeel zoals een schending van hun burgerlijke 

vrijheden, ondervinden; 

- hun angsten en ambities ï hun opvattingen over hun veiligheid, hun angsten over de 

toekomst van hun gemeenschap en hun ambities voor hun toekomst en de toekomst van 

hun kinderen.ò1  

                                                 
3 Executive summary in Dutch 
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Het doel van deze publicatie is om verschillende wedstrijden en cursussen voor te stellen als 

goede praktijkvoorbeelden en casussen, om zo ondernemende individuen aan te moedigen om 

belangrijke en uitstekende bijdragen aan sociaal ondernemerschap te leveren.  

Het eerste deel gaat over diegenen die een bijdrage leverden aan het onderzoek en de 

onderzoeksgegevens verstrekten.    

Na deze introductie, biedt deze publicatie een korte beschrijving van het evaluatiesysteem. Het 

evaluatiemodel van de geµdentificeerde praktijken en casussen focuste op de volgende 

dimensies en activiteiten: 

- organisatie van de wedstrijden en opleidingen, 

- werving van de deelnemers, 

- implementatie van de wedstrijden en opleidingen, 

- promotie, 

- feedback die ontvangen werd en, 

- hoe het aantal deelnemende individuen/teams/organisaties verhogen.   

De evaluatiecriteria zijn gebaseerd op de som van de gegeven scores gedeeld door het aantal 

indicatoren waaraan een score gegeven werden. 

Aangezien zowel kwalitatieve als kwantitatieve methodes werden toegepast tijdens de analyse 

van de onderzoeksresultaten, worden in deze publicatie zowel kwantitatieve als kwalitatieve 

resultaten besproken. We stellen 12 voorbeelden van beste praktijken en casussen en 3 

opleidingen omtrent sociaal ondernemerschap en sociale innovatie voor.  

In de samenvatting van deze publicatie stellen we een concept voor om de organisatie van 

competitieve internationale wedstrijden te ondersteunen.  
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Res¼men ejecutivo4 

Estamos continuamente luchando con la presi·n de los retos sociales en la sociedad 

contempor§nea que nos llegan a adquirir habilidades y conocimientos espec²ficos. Los 

estudiantes tienen el mayor potencial para afrontar estos desaf²os y creemos que se les debe 

proporcionar el apoyo que necesitan para tener ®xito. Una de las maneras m§s eficientes de 

proporcionar apoyo es a trav®s de la organizaci·n y ejecuci·n de competiciones, facilitando 

espacios de aprendizaje en los cuales los estudiantes puedan compartir sus ideas. 

Seg¼n nuestra opini·n, los impactos sociales representan cambios en las siguientes categor²as: 

- "el modo de vida de las personas - es decir, c·mo viven, trabajan, juegan e interact¼an 

entre ellos en el d²a a d²a; 

- su cultura - es decir, sus creencias, costumbres, valores y lenguaje o dialecto 

compartidos; 

- su comunidad - su cohesi·n, estabilidad, car§cter, servicios e instalaciones; 

- sus sistemas pol²ticos - la medida en que las personas pueden participar en las 

decisiones que afectan sus vidas, el nivel de democratizaci·n que se est§ produciendo 

y los recursos proporcionados a tal fin; 

- su entorno - la calidad del aire y el agua que las personas usan; La disponibilidad y 

calidad de los alimentos que comen; El nivel de peligros o riesgos, la poluci·n y el 

ruido a los que est§n expuestos; La adecuaci·n del saneamiento, su seguridad f²sica y 

su acceso y control sobre los recursos; 

- su salud y bienestar - la salud es un estado de completo bienestar f²sico, mental, social 

y espiritual y no s·lo la ausencia de enfermedad o malat²as; 

- sus derechos personales y de propiedad - en particular si las personas est§n 

econ·micamente afectadas, o experimentan desventajas personales que pueden incluir 

una violaci·n de sus libertades civiles; 

- Sus temores y aspiraciones, sus percepciones sobre su seguridad, sus temores sobre el 

futuro de su comunidad y sus aspiraciones para su futuro y el futuro de sus hijos ".1  

El objetivo del folleto es presentar diferentes competencias y cursos como ejemplos de mejores 

pr§cticas y estudios de casos, con el fin de alentar a los individuos emprendedores a hacer 

contribuciones significativas al emprendimiento social. 

La primera parte del folleto trata sobre los colaboradores que participaron durante el proceso 

de investigaci·n y c·mo proporcionan el conjunto de datos para la investigaci·n. 

 

                                                 
4 Executive summary in Spanish 



 
2014-1-HU01-KA203-002367 

11 

 

Despu®s de la introducci·n a la investigaci·n, el folleto proporciona una breve descripci·n 

sobre el sistema de evaluaci·n. El modelo de evaluaci·n de las pr§cticas y casos identificados 

se centran en las siguientes dimensiones y actividades: 

- organizaci·n de los concursos y cursos, 

- reclutamiento de participantes, 

- realizaci·n de los concursos y cursos, 

- difusi·n, 

- los comentarios recibidos y, 

- aumento del n¼mero de personas / equipos / organizaciones participantes en la 

competici·n en comparaci·n con a¶os anteriores. 

Los criterios de evaluaci·n se basaron en la suma de los puntajes dados, divididos por el n¼mero 

de indicadores, donde se dieron los puntajes. 

Dado que tanto los m®todos cualitativos como cuantitativos se aplicaron durante la evaluaci·n 

de los resultados de la investigaci·n, el folleto analiza ampliamente tanto los resultados 

cuantitativos como cualitativos. Presentamos 12-12 ejemplos de mejores pr§cticas y estudios 

de casos, as² como 3 cursos sobre emprendimiento social e innovaci·n. 

En la conclusi·n del folleto proponemos un concepto para apoyar la organizaci·n de 

competiciones internacionales altamente competitivas.  
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Zhrnutie 5 

Neust§le sa zaober§me vĨzvami s¼ļasnej spoloļnosti v soci§lnej oblasti, ktor® n§s vyzĨvaj¼ k 

z²skaniu ġpecifickĨch zruļnost² a vedomost². Ġtudenti a mlad² Ŏudia maj¼ najvªļġ² potenci§l 

ļeliŠ tĨmto vĨzvam a c²time, ģe by im mala byŠ poskytnut§ podpora, ktor¼ potrebuj¼ na to, aby 

boli ¼speġn². JednĨm z najefekt²vnejġ²ch sp¹sobov, ako poskytn¼Š podporu, je organiz§cia a 

realizovanie r¹znych s¼Šaģ², poskytnutie priestorov na vzdel§vanie, v ktorĨch m¹ģu ġtudenti 

a mlad² Ŏudia zdieŎaŠ svoje n§pady. 

PodŎa n§ġho n§zoru soci§lne dopady predstavuj¼ zmeny v nasleduj¼cich kateg·ri§ch: 

- - "sp¹sob ģivota Ŏud²ò - to znamen§, ako ģij¼, pracuj¼, hraj¼ a navz§jom si navz§jom 

komunikuj¼; 

- - ich kult¼ra - to znamen§ ich spoloļn® presvedļenie, zvyky, hodnoty a jazyk alebo 

dialekt; 

- - ich komunity - ich s¼drģnosŠ, stabilita, charakter, sluģby a zariadenia; 

- - ich politick® syst®my - rozsah, v akom sa Ŏudia m¹ģu podieŎaŠ na rozhodnutiach, ktor® 

ovplyvŔuj¼ ich ģivot, ¼roveŔ demokratiz§cie, ktor§ sa uskutoļŔuje, a zdroje poskytnut® 

na tento ¼ļel; 

- - ich ģivotn® prostredie, - kvalita vzduchu a vody, ktor¼ Ŏudia vyuģ²vaj¼; DostupnosŠ a 

kvalita potrav²n, ktor® jedia; ĐroveŔ nebezpeļenstva alebo rizika, prach a hluk, 

ktor®mu s¼ vystaven®; PrimeranosŠ hygieny, ich fyzick¼ bezpeļnosŠ a pr²stup k zdrojom 

a kontrolu nad nimi; 

- - ich zdravie a blahobyt - zdravie je stav ¼pln®ho fyzick®ho, duġevn®ho, soci§lneho a 

duchovn®ho blahobytu, nielen absencia ochorenia alebo slabosti; 

- - ich osobn® a majetkov® pr§va, najmª to, ļi s¼ Ŏudia ekonomicky negat²vne zasiahnut², 

alebo maj¼ osobn¼ sk¼senosŠ s obmedzen²m, ktor® m¹ģe zahŘŔaŠ poruġenie ich 

obļianskych slob¹d; 

- - ich obavy a t¼ģby - ich vn²manie bezpeļnosti, ich obavy o bud¼cnosŠ komunity a ich 

snahy o bud¼cnosŠ a bud¼cnosŠ ich det². "1  

CieŎom broģ¼ry je pribl²ģiŠ r¹zne s¼Šaģe a kurzy ako najlepġie postupy a pr²padov® ġt¼die s 

cieŎom povzbudiŠ podnikavĨch jednotlivcov k vĨznamn®mu a mimoriadnemu pr²spevku k 

soci§lnemu podnikaniu. 

Prv§ ļasŠ broģ¼ry pribliģuje ¼ļastn²kov, ktor² sa z¼ļastnili vĨskumn®ho procesu a poskytli 

s¼bor ¼dajov pre vĨskum. 

ńalġia ļasŠ broģ¼ry je tieģ venovan§ ¼ļastn²kom a hovor² o tom ako sa z¼ļastnili procesu 

vĨskumu a poskytli s¼bor ¼dajov o vĨskume. 

                                                 
5 Executive summary in Slovak 
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ńalej broģ¼ra poskytuje struļnĨ popis syst®mu hodnotenia. Model hodnotenia urļenĨch 

postupov a pr²padov zameranĨch na tieto dimenzie a aktivity: 

- organizovanie s¼Šaģ² a kurzov, 

- n§bor ¼ļastn²kov, 

- realiz§cia s¼Šaģ² a kurzov, 

- disemin§cia, 

- prijat® spªtn® vªzby a, 

- n§vrhy na zvĨġenie poļtu jednotlivcov / t²mov / organiz§ci² z¼ļastŔuj¼cich sa s¼Šaģe 

v porovnan² s predch§dzaj¼cimi rokmi. 

Hodnotiace krit®ri§ vych§dzali zo s¼ļtu danĨch bodov vydelen®ho poļtom ukazovateŎov, v 

ktorĨch boli udelen® body. 

KeŅģe poļas hodnotenia vĨsledkov vĨskumu boli aplikovan® obidve kvalitat²vne a 

kvantitat²vne met·dy, v broģ¼re je rozdiskutovan§ oblasŠ kvantitat²vnych aj kvalitat²vnych 

vĨsledkov. Prin§ġame 12-12 pr²kladov najlepġ²ch postupov a pr²padovĨch ġt¼di², ako aj 3 kurzy 

o soci§lnom podnikan² a inov§ci§ch. 

V z§vere broģ¼ry navrhujeme koncept na podporu organiz§cie medzin§rodnĨch s¼Šaģ² 

zameranĨ na oblasŠ soci§lnych inov§ci². 
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Saģetak6 

Suoļeni smo s pritiskom druġtvenih izazova i to zahtijeva specifiļne vjeġtine i znanja. Studenti 

i odrasli uļenici imaju najveĺi potencijal da se suoļe s tim izazovima stoga ih trebamo podrģati. 

Jedna od moguĺnosti za njihovu podrġku je organiziranje natjecanja i prostora za uļenje gdje 

studenti i odrasli uļenici mogu razmijeniti svoje ideje. 

Prema naġem miġljenju, druġtveni utjecaji se odnose na promjene u slijedeĺim kategorijama: 

- Ănaļin ģivota ljudi ï to jest, kako ģive, rade, kako se igraju i komuniciraju s drugima 

na dnevnoj bazi 

- njihova kultura ï to jest, njihova zajedniļka uvjerenja, obiļaji, vrijednosti i jezik ili 

dijalekt 

- njihova zajednica ï njezina kohezija, stabilnost, karakter, usluge i sadrģaji 

- njihovi politiļki sustavi - opseg u kojem ljudi mogu sudjelovati u odlukama koje utjeļu 

na njihove ģivote, razinu demokracije i resursa 

- njihovo okruģenje ï kvaliteta zraka i vode koju ljudi koriste; dostupnost i kvaliteta 

hrane koje jedu; razina opasnosti ili rizika od praġine i buke kojoj su izloģeni; 

adekvatnost sanitarne zaġtite, njihove fiziļke sigurnosti i njihov pristup i kontrola nad 

resursima 

- njihovo zdravlje i blagostanje ï zdravlje je stanje kompletnog fiziļkog, mentalnog, 

druġtvenog i duhovnog blagostanja, a ne samo odsutnost bolesti ili slabosti 

- njihova osobna i imovinska prava ï posebno ako utjeļu ekonomski ili proģivljavaju 

osobne hendikepe kao ġto je krġenje graĽanskih sloboda 

- njihovi strahovi i teģnje ï njihove percepcije o sigurnosti, strahovi o buduĺnosti 

njihove zajednice i njihove teģnje za buduĺnost i buduĺnost njihove djeceñ1 

Cilj ove knjiģice je predstaviti natjecanja i teļajeve raznih tipova kao najbolje prakse i studije 

sluļaja kako bi potaknuli pojedince da stvore neġto drugaļije i izvanredno na podruļju 

socijalnog poduzetniġtva. 

Prvi dio knjiģice govori o tome kako su suradnici sudjelovali u istraģivaļkom procesu te pruģili 

set podataka za istraģivanje. 

Nakon uvoda u istraģivanje, knjiģica daje kratak opis o sustavu evaluacije.  

  

                                                 
6 Executive summary in Croatian 
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Model evaluacije utvrĽenih praksi i sluļajeva usmjeren je na slijedeĺe dimenzije i aktivnosti: 

- organizacija natjecanja i teļajeva, 

- regrutiranje sudionika, 

- implementacija natjecanja i teļajeva, 

- diseminacija, 

- primljene povratne informacije i, 

- poveĺanje broja pojedinaca/timova/organizacija koji sudjeluju u natjecanju u odnosu 

na prethodne godine. 

Kriteriji ocjenjivanja temeljeni su na zbroju dobivenih rezultata podijeljenih s brojem 

indikatora.  

Buduĺi da su tijekom procjene rezultata istraģivanja primijenjene kvalitativne i kvantitativne 

metode, knjiģica opĺenito govori o kvantitativnim i kvalitativnim rezultatima. Prikazujemo 12 

primjera najboljih praksi i studija sluļaja kao i 3 teļaja o druġtvenom poduzetniġtvu i 

inovacijama. 

U zakljuļku knjiģice predlaģemo koncept potpore organizaciji visoko konkurentnih natjecanja. 
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Information on partners  

University of Pannonia ï Faculty of Business and Economics 
The Faculty of Business and Economics, University of Pannonia, the first of its kind in 

Hungary, received the Higher Education Quality Award in 2008 in the category of Organisation 

Unit. With this honouring award the Faculty was recognised as the best in Hungary reaching 

outstanding results in the complex evaluation of education activity, research performance, value 

creating processes and in the services provided to clients ï students, partner organisations and 

companies. 

In January of 2014 the Faculty reached an important milestone; it became a member of the 

AACSB International (The Association to Advance Collegiate Schools of Business). 

Membership is a valuable resource of the development of the Faculty, making international 

contacts and world-wide reputation. The accreditation means competitive advantage that 

influences our Facultyôs market position, members, staff and students as well. 

One of the main strategic objectives of the Faculty is to enter the international scene of higher 

education with widening its portfolio of foreign language academic programmes; offering 

bachelorôs, masterôs and postgraduate programmes in English. The Faculty has a recognised 

and powerful Doctoral School, in which our excellent professors lead research groups in the 

field of economics, business and management. In 2012 the first issue of the Pannon 

Management Review was published, managed by the Faculty, which is today the only 

management journal in Hungary written in English. The Faculty aims this journal to become 

worldwide acknowledged and recognised within some years. 

Website: http://www.gtk.uni-pannon.hu/fooldal/ 

CVO Antwerpen (Belgium) 
CVO Antwerpen is an Adult Education Center with several campuses in and around the City 

of Antwerp in the Flemish region of Belgium. CVO Antwerpen is one of the largest centers for 

adult education certified and funded by the Flemish Government. 

It organizes more than 950 modular daytime and evening courses per year. These courses are 

clustered around: 

¶ courses for immigrants (Dutch as a second language, ICT, other languages); 

¶ formal Vocational Education and Training at the level of secondary education (Second 

Chance to Learn, potentially leading to a diploma of secondary education in the domains 

of general administration, welding and multimedia graphics); 

¶ higher professional education (accounting, architectural draftsman, ICT); 

¶ a range of language courses (Chinese, English, French, German, Italian, Portuguese, 

Russian and Spanish); 

¶ entrepreneurial training courses, maritime training, welding, courses in application 

software and cooking. 

CVO Antwerpen offers an increasing percentage of its courses as blended learning. the center 

is, was and remains a leading player in the introduction of different types of distance learning 

using e-learning platforms, developing interactive content (learning objects), multimedia and 

video recording, social software, automated evaluation, mobile learning é The centre employs 

http://www.gtk.uni-pannon.hu/fooldal/
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a team of ICT-staff and course designers to support the implementation of its distance 

education. 

The main campuses offer an open learning center, providing facilities for intake and advisory, 

self-paced study, counseling, individual tutoring and study groups. 

CVO Antwerpen also subcontracts for external partners (e.g. the regional employment agency, 

secondary schools) and is providing formal education to inmates in the Antwerp penitentiary. 

CVO Antwerpen has identified immigrants, prospective entrepreneurs and older learners as 

priority target groups for its vocational education and training. 

Website: http://www.cvoantwerpen.be/home/ 

Universitat Rovira i Virgili, URV (Tarragona, Catalonia, Spain)  
The URV was created in 1991 and it has a studentship of almost 15,000. From the very first 

day its aim has been very clear: to place knowledge at the service of society so as to contribute 

to the social and economic development of its environment. 

Social and cultural changes have opened the doors to a new framework in which our students 

and future workers are obliged to interact in Europe. At the URV we train professionals under 

the precepts of European harmonization, a key factor for opening the doors to a world of work 

without frontiers. And we do so by providing a full range of educational possibilities with more 

than 40 undergraduate courses and 50 masterôs degrees (many of which are interuniversity) and 

an extensive doctoral program. 

Various rankings and reports show that the URV is not only one of the leading universities in 

Catalonia but also one of the leading universities in the European area for the quality of its 

teaching, its commitment to continuous training and the excellence of its research, development 

and innovation. 

The Faculty of Business and Economics and the research group FHOM 

The Faculty of Business and Economicsô expertise is key in the topic of social entrepreneurship, 

in terms of research, teaching and outreach. In terms of research, the group FHOM (Human 

Factors, Organisations and Markets) is made up of members that study various aspects of ethics 

in business. In terms of teaching, business students are encouraged to choose social oriented 

topics for their final year projects or Masters projects. These projects are linked to our outreach 

program ñThe Market for Social Projectsò, where different local social institutions present their 

needs and initiatives for students to be interested and involved in. This is part of the ñLearning 

and serviceò strategic line of the URV. The FEE is conscious that social entrepreneurship 

involves the social but also the business aspect. In this regard, the faculty has a specific Chair 

on Entrepreneurship to provide the technical tools related to undertaking entrepreneurship 

projects. 

Website: http://www.urv.cat/en/ 

 
 

http://www.cvoantwerpen.be/home/
http://www.urv.cat/estudis/1er_i_2n_cicle/en_index.html
http://www.urv.cat/masters_oficials/en_index.html
http://www.urv.cat/estudis/formacio_continuada/en_index.html
http://www.urv.cat/recerca_innovacio/en_index.html
http://www.urv.cat/en/
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Europa Consortium (Hungary)  
Europa Consortium Regional Development Non-profit Ltd. is a non-governmental organisation 

committed to developing its region on both social, economic and environmental levels. The 

Organisation has a well-established network with local, regional and national stakeholders. 

Through its cross-border and transnational projects, it is capable to effectively address and 

include a large number of professionals and to communicate information on various initiations. 

The headquarters is located in the City of Nagykanizsa, Hungary, about the same distance from 

four capital cities: Budapest, Wien, Ljubljana and Zagreb. 

Key fields of institutional excellence are: education, social innovation, nature and environment 

protection, supporting low carbon society, smart communities, sustainability. 

Horizontal competences: quality assurance/control, dissemination and communication 

activities in EU projects, sustainable development (environmental perspective), EU 

administration and financial knowledge, capitalization activities, organization of events. 

The organisation has supported a number of national and international projects in various fields, 

among others in that of entrepreneurship, social innovation, education, nature and environment 

protection, tourism and development projects. Our colleagues have a long track of experience 

in EU funded projects: FP6, FP7, CIP-IEE, LIFE, HU-HR IPA, SEE, Interreg-Danube, 

COSME, LLP, ERASMUS+, etc. 

Website: http://europaconsortium.eu/ 

BIC Group s.r.o. (Slovakia) 
BIC GROUP has been active on the consultancy market since 1993. The roots of BIC Group 

were established in 1991 when representatives of European Business and Innovation Network 

(EBN) visited Slovakia in order to establish the first Business Innovation Center in our country. 

In 1993 the mother company of Business Innovation Center BIC Group was set up. 

Our mission 
Our mission is to support enhancement of innovation activities in Slovakia by integrating 

Slovak enterprises and research institutions into EU and Structural Funds projects and assisting 

them in technology and know-how transfer in order to raise their competitiveness and 

innovation capacities. We reach our objectives also by preparation and joining various 

international projects that aim to support innovation infrastructure, regional development and 

innovation activities in Slovakia. We are also highly interested in support of entrepreneurship. 

Foresight 
We are the only organization in Slovakia that supports companies in their foresight activities 

by organizing regular international technology foresight trainings for corporate managers. 

Foresight has become our special skill as since 2004 we have been involved in various foresight 

projects with national, regional and sectoral focus. 

http://europaconsortium.eu/
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Our team 
Our team consists of innovation experts and experienced project managers with know-how 

related to all aspects of innovation and R&D support and project implementation. 

Website: https://www.bicgroup.sk/ 

 

Regional Development Agency of Slavonia and Baranja (Croatia) 
The Regional Development Agency of Slavonia and Baranja is a non-profit ltd founded by local 

and regional authorities ï City of Osijek and Osijek-Baranja County. The vision of the Agency 

is to be the link between the public, scientific, private and civil sectors in building up strategic 

partnerships in applying for and implementation projects that contribute to improving living 

standards in the territory of Slavonia and Baranja. The Agency is also a certified ñdevelopment 

coordinatorò for Osijek-Baranja County (certified by Croatian Ministry of Regional 

Development and EU Funds) providing assistance to more than 40 cities and municipalities 

throughout the region. The Agency manages the Representation office of Slavonia and Baranja 

in Brussels. RDA has long standing experience in connecting cities and territories in joint 

planning and the development of joint plans and strategies but also in securing funding for the 

long term sustainability of their implementation. The agency also has much experience in 

organizing international events, workshops, educations, seminars, etc. and has used those 

events to create cross-border and transnational networks for future cooperation. Additionally, 

RDA has, as one of its main goals organization of educational programs and capacity building 

of local and regional stakeholders. Within that activity it organizes series of seminars, 

workshops and trainings for entrepreneurs, potential start-ups and clusters. It strongly promotes 

cooperation between public, private, non-governmental and business sector. In the field of 

social innovation and social entrepreneurship it participates in development projects funded by 

EU and other international donors that generate new employment opportunities for young 

people, women and specific marginalized groups. The Agency is active in conducting lifelong 

learning education programs and in providing opportunities for practical learning for students 

through available internships. 

Website: http://www.slavonija.hr/ 

  

https://www.bicgroup.sk/
http://www.slavonija.hr/
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Introduction to the research  

In order to make the compilation of Study on Good Practices of Competitions, Methodologies 

and Target Areas and Sectors we made a research. We presented the research results in a 

univocal way having the same understanding of the issues identified, being:  

1. Social entrepreneurship and innovation competitions (start up, social innovation, social 

entrepreneurship)  

2. Methodologies of competitions  

3. Target areas and sectors of social innovation competitions  

The study on good practices therefore focused on three topics. The efficient and successful 

implementation of the research provide useful information to the analysis and the conclusions 

to be drawn in the study on good practices. Concerning I-SICS, the following research 

objectives have been identified: 

1. Which components of the identified and investigated good practices/case studies should the 

I-SICS consortium take on in order to develop its own, successful, social innovation 

competitions, both at regional and international level? 

2. Which components of the identified and investigated courses on social 

innovation/entrepreneurship should the I-SICS consortium take on in order to develop a training 

program offered by the implementing partners to students and adult learners wishing and 

willing to participate in the competition? 

The following associated questions have been identified: 

¶ How can we measure the excellence of social entrepreneurship and innovation 

competitions? 

¶ How can we distinguish the different components of organizing social innovation 

competitions during the following phases: (i) organisation, (ii) recruitment, (iii) 

implementation, (iv) dissemination, (v) feedbacks received and (vi) increase of the 

participating persons/organisations? 

¶ How can we identify, distinguish, measure, comprehend, describe and report on the best 

practices and case studies concerning social innovation competitions and courses on 

social innovation throughout Europe? 

¶ What are the target areas and sectors of social innovation competitions? 
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The research was based on quantitative and qualitative methods and carried out by filling in a 

questionnaire per case study. Data collected by:  

- Conducting desk research  

- Conducting structured interviews (telephone, Skype, face-to-face)  

The number of completed questionnaires covered all related countries from where the best 

competitions and courses are organized. The research will used a maturity model in order to 

evaluate the student competitions and courses in connection with entrepreneurship and 

innovation. 

The model focused on the following dimensions organisation, recruitment, implementation, 

dissemination, feedbacks received and, increase of the participating persons/organisations. In 

order to characterize the best practices of the competitions and courses the research applied 

categorical factors which are the followings: The target areas and sectors in geographic context, 

industrial aspects, Delivered service/product, Financing methods applied and Other aspects.  

According the above mention dimensions and factors the research differentiated and evaluated 

the best practices on competitions and courses. The evaluation criteria is based on the sum of 

the given points divided by the number of indicators, where points were given. During the 

research open questions applied in order to find other important aspects of organization of 

competitions and courses. The research conducted with the collaboration of partners of the 

project.  

The research differentiated a set of best practices and case studies in order to organize highly 

competitive international competitions and courses in connection with social entrepreneurship 

and innovation. According to the methodology best practices are that competitions and courses 

which will be highly evaluated based on all the previously mentioned dimensions, and case 

studies those practices which will be highly evaluated on one or more previously mentioned 

dimensions.  
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About the evaluation system  

About the Assessment Tool7 

The following section will differentiate a set of best practices and case studies in order to 

organize highly competitive international competitions and courses in connection with social 

entrepreneurship and innovation. According to the methodology best practices will that 

competitions and courses which will be highly evaluated based on the following dimensions (i) 

organisation, (ii) recruitment, (iii) implementation, (iv) dissemination, (v) feedbacks received 

and (vi) increase of the participating persons/organisations), and case studies those practices 

which will be highly evaluated on one or more previously mentioned dimensions. 

Short descriptions of the dimensions: 

 
 

1. Figure: The descriptions of dimensions 

  

                                                 
7 See the questionnaire in 1. Attachment 

Organization: Thequalityof howacompetition/course/casestudyshouldbeplanned

Recruitment: The way how we attract and select stakeholders for the
event/course/casestudy.

Implementation: Fulfillment of thespecifiedscopes. Trackingandkeepingdeadlines
andbudgets.

Dissemination: Broadcastinginformationof the project to the public without direct
feedbackfrom theaudience.

Feedback:

Helpful informationor criticism that is givento theorganizersto let themknow what
canbedoneto improvetheevent/course.

Increase: 

The increasein number of stakeholders(absolute,relative) and the value-added
improvementof thecompetition/course.
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Quantitative results  

Business Modelling and Development  
Description This course is part of the I&E Doctoral program. The preceding ñOpportunity 

Recognitionò component (a one-week intensive study experience) ï and 

probably Raising I&E Awareness introductory course - have both preset 

attitude and basic techniques of a entrepreneurial view to students making 

clear the difference between research and a small business. While participants 

of the Opportunity Recognition component are engaged in the early stage of 

new venture process (idea generation for a feasible business, product or 

service connected to their discipline, financing and marketing the would-be 

venture, etc.) this BMD course goes forward a step. The Business Modelling 

and Development component is delivered along a normal 8-15 weeks long 

semester program. The basic role is to commercialize potential business ideas 

and to turn an idea into real business. Participants have to recognize 

differences between market-driven and technology-push -based business ideas 

and should go on a step-by-step development process to finalize the course 

with a detailed and well-documented Business Plan. 

Homepage http://ictlabs.elte.hu/ 

Country  Hungary 

Assessment results 

Organization 2.60 

Recruitment 2.67 

Implementation 2.00 

Dissemination 2.20 

Feedback 1.67 

Increase 2.20 

 

  



 
2014-1-HU01-KA203-002367 

24 

 

Denmark-India Innovation Challenge 
Description Win a visit to a Danish university and get first-hand experience of 

studying in Denmark ï compete in the Denmark-India Innovation 

Challenge. All you have to do is sign up for the challenge, take the 

quiz and write a short essay. Three lucky winners will get a fully 

paid study trip to a university in Denmark worth over 160,000 INR. 

Homepage http://studentcompetitions.com/posts/denmark-india-innovation-

challenge-and-denmark-india-business-challenge-winners-

announcement 

Country  Denmark 

 
Assessment results 

Organization 3.00 

Recruitment 1.67 

Implementation 2.00 

Dissemination 2.20 

Feedback 1.33 

Increase 2.40 
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ME310 Global Innovation Challenge 
Description The ME310 experience is like no other. In fact, itôs more of a lifestyle. 

Part classroom, part workroom, part living room, 310 is a refreshing 

alternative to traditional lecture-based learning environments. Through 

learning-by-doing, you will be solving real-life innovation problems 

with your corporate partners, all while surrounding yourself with a 

close-knit group of coursemates, teaching staff, coaches and 310 alumni. 

Whatôs life like in ME310? Weôll be honestéME310 is a lot of hard 

work. But when you give a lot you get a lot, right? Here are just a few 

highlights that you can expect: ï Interdisciplinary coursemates. Thrive 

amongst the diversity of ideas and experiences that only Aalto can 

provide. ME310 is made up of a mix of students from all Aalto schools. 

Each class of ME310 is typically less than 20 students. ï Community 

and Culture. To be a ñ310erò truly means something. After nearly a 

decade at Aalto and over forty years worldwide, the community and 

culture at 310 runs deep and is undoubtedly unique. ï Stanford Design 

Innovation Process. A method also practiced at IDEO, exposure to this 

process will change how you approach problem solving forever. At its 

core is the design thinking philosophy that is inherently human-centered, 

and promotes prototyping as a key tool for communication ideas. ï 

Travel. As ME310 is run out of Stanford University in sunny Palo Alto, 

California, the course typically includes two trips there, once to kick off 

the program in the fall, and again to present final concepts at the 

renowned Stanford Design EXPE Fair in early June. Also, youôll have 

an opportunity to visit your partner universityôs location, as well as to 

host them here in Helsinki. In 310, passports are highly recommended. ï 

Entrepreneurship. After spending nine months perfecting a product, why 

not make it a business? Or start something new with some of the friends 

youôve made? Many 310ers have gone on to start businesses of their 

own soon after completing the course, sometimes with other 310 

Alumni. Also, programs like Aaltoesô Summer of Startups and Startup 

Sauna are perfect launching grounds for teams coming out of EXPE in 

June. ï Aalto Design Factory. If youôve never experienced the power of 

this award-winning building as the dynamic learning environment that it 

is, this is your chance. Donôt miss it. ADF is the home of ME310, and 

the entire class will have a permanent working space to call your own 

for the duration of the course. ï SUDS. This stands for Slightly 

Unorganized Design Session. Each Thursday one team is given a budget 

with which to prepare dinner and drinks for the class, as well as to 

arrange some sort of ódesign sessionô as a post-meal activity. There are 

no rules ð but itôs always just right. ï Stanford. Thereôs no denying it, 

Stanford is an incredible institution that consistently produces innovative 

students and entrepreneurs alike. ME310 was founded there, formed 
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there, and this access to its community and facilities is a huge 

opportunity to get to know that ecosystem a little bit better. 

Homepage http://me310.aalto.fi 

Country  Finland 

 
Assessment results 

Organization 3.00 

Recruitment 3.00 

Implementation 3.00 

Dissemination 3.00 

Feedback 2.83 

Increase 3.00 

 

 

  



 
2014-1-HU01-KA203-002367 

27 

 

Balloon Chile 
Description Balloon Chile is a five-week program that seeks to promote and 

develop entrepreneurship in rural areas through the transfer of 

innovation tools and methodologies. This is achieved through 

international young professionals who pay to receive courses in 

Innovation and Entrepreneurship and to know Chile in a different 

way, experiencing a true cultural immersion in the area, in-depth 

knowledge of its people and attractions. 

Homepage http://balloonchile.com/ 

Country  Chile 

 
Assessment results 

Organization 1.20 

Recruitment 1.83 

Implementation 2.00 

Dissemination 2.00 

Feedback 1.67 

Increase 2.25 
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BĶLGĶ Gen Sosyal Giriĸimci ¥d¿lleri 
Description To promote Social Entrepreneurship and Social Enterprises 

within youth 

Homepage www.bilgi.edu.tr 

Country  Turkey 

 
Assessment results 

Organization 1.00 

Recruitment 1.40 

Implementation 2.00 

Dissemination 2.10 

Feedback 1.60 

Increase 2.00 
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Programa de Tecnoemprendimiento Social NESsT Innova 
Description NESsT Innova Universitario is an initiative with which Peru, in 

partnership with universities, seeks to encourage students -through 

workshops with national and international experts - to develop 

tangible proposals for technological innovation with high social 

impact. 

Homepage http://www.nesst.org/peru/acerca-de-nesst/ 

Country  Peru 

 
Assessment results 

Organization 0.80 

Recruitment 1.83 

Implementation 2.75 

Dissemination 1.60 

Feedback 0.00 

Increase 2.00 
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Emprend® con Rexona Clinical 
Description Our mission is to catalyze long-term growth of countries,selecting, 

guiding, and accelerating the growth of those entreprises with the 

greatest potential worldwide. We seek to multiply the experience of 

these role models in order to spread entrepreneurial culture throughout 

society. Great entrepreneurs of Uruguay and the region will have 30 

minutes to tell their entrepreneurial way, their successes and failures. 

Homepage http://endeavor.org.uy/eventos/experiencia2015/ 

Country  Uruguay 

 
Assessment results 

Organization 1.25 

Recruitment 1.17 

Implementation 2.00 

Dissemination 1.89 

Feedback 1.50 

Increase 2.00 

 

 

  



 
2014-1-HU01-KA203-002367 

31 

 

ACCIONJOVEN  
Description The award of connectedness of the University Andres Bello and the 

International Youth Foundation is uniquely youth-oriented initiative 

and decision. We are here to support with funding and training to 

young people who are working on a project that seeks social and 

environmental development for a better Chile 

Homepage www.unab.cl 

Country  Chile 

 
Assessment results 

Organization 1.20 

Recruitment 1.75 

Implementation 2.50 

Dissemination 1.89 

Feedback 1.80 

Increase 2.25 

 

 

  



 
2014-1-HU01-KA203-002367 

32 

 

Premios J·venes Emprendedores Sociales 
Description The European University, through its Foundation, in collaboration with 

the International Youth Foundation and the Sylvan / Laurate 

Foundation, annually organizes the PREMIOS JčVENES 

EMPRENDEDORES SOCIALES. arry it out. We are aware of 

recognition and training is needed to strengthen and sustain a social 

project. Social entrepreneurs never fail although the project might fail 

and it is for this reason that we focus on the person and support to 

strengthen their professional and personal development. We know that 

some young social entrepreneurs can sometimes feel isolated and 

misunderstood, and we want them to know each other and form a 

network that will make them stronger. Citizens need to know 

innovative, positive role models and motivate social change. 

AWARDS Young Social Entrepreneurs seek to give visibility to 

projects to inspire society. 

Homepage http://madrid.universidadeuropea.es/ 

Country  Spain 

 
Assessment results 

Organization 1.50 

Recruitment 2.00 

Implementation 2.50 

Dissemination 1.60 

Feedback 1.67 

Increase 2.00 
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Universities Business Challenge Worldwide 
Description The UBC is a simulation that provides students with the 

opportunity of acting as a board of directors who have taken 

responsibility for improving the performance of a company. 

They will need to take into account not only the financial 

performance of the company, but also its responsibilities to its 

various stakeholders including its suppliers, its customers and 

its employees. 

Homepage http://www.ubcworldwide.com 

Country  United Kingdom 

 
Assessment results 

Organization 0.80 

Recruitment 1.50 

Implementation 2.00 

Dissemination 1.67 

Feedback 1.00 

Increase 2.25 
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CFA Institute Research Challenge 
Description The CFA Institute Research Challenge is an equity research 

competition among student teams from the world's top 

university business and finance programs. 

Homepage https://new.cfasociety.org/poland/Pages/CFA%20Institute%20

ResearchChallenge.aspx 

Country  Poland 

 

Assessment results 

Organization 2.40 

Recruitment 2.40 

Implementation 2.00 

Dissemination 2.50 

Feedback 2.00 

Increase 2.75 
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Premio Protagonistas del Cambio UPC  
Description The award recognizes the work of 10 young people from all over 

Peru, between 18 and 29, who are directors, founders or co-

founders of enterprises that have high social impact and have 

demonstrated sustainability for at least 6 months. 

Homepage http://www.upc.edu.pe/ 

Country  Peru 

 

Assessment results 

Organization 2.00 

Recruitment 2.00 

Implementation 2.50 

Dissemination 2.00 

Feedback 1.33 

Increase 2.20 
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Shell Ideas360  
Description The theme of Shell Ideas360 is "People & Planet - the Energy, 

Water and Food Challenge". Participants will be requested to 

develop an innovative idea and proposal related to Energy, Water 

and Food. 

Homepage http://www.shellideas360.com/ 

Country  United Kingdom 

 

Assessment results 

Organization 0.80 

Recruitment 1.00 

Implementation 2.00 

Dissemination 1.67 

Feedback 1.00 

Increase 2.00 
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National science+engineering competition 
Description The National Science + Engineering Competition is an over-

arching and inclusive competition that covers all areas of 

science, technology, engineering and maths. 

Homepage http://www.britishscienceassociation.org/ 

Country  United Kingdom 

 

Assessment results 

Organization 0.80 

Recruitment 2.00 

Implementation 2.00 

Dissemination 1.63 

Feedback 1.00 

Increase 2.50 
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Premio Yo Creo 
Description The Yo Creo I (Costa Rica) is an annual survey that provides 

Universidad Latina to the work of 5 young people from each 

country between 18 and 29 years of age, who are founders or co-

founders of organizations or projects with high social impact, who 

have demonstrated financial viability for at least 6 months 

Homepage http://www.ulatina.ac.cr/ 

Country  Costa Rica 

 

Assessment results 

Organization 2.40 

Recruitment 2.33 

Implementation 2.25 

Dissemination 1.90 

Feedback 2.00 

Increase 2.20 
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ImpacTec 
Description ImpacTec identifies and rewards the Argentine power and innovative 

talent with a trip Singularity University, the heart of innovation. 

Along the way you'll meet other people you have to face different 

challenges, work collaboratively and think together technology 

solutions that solve social problems. The winner of the competition 

will get a scholarship to travel to Singularity University and attend 

the Graduate Studies Program (GSP) where you can get first-hand 

konowledge and what is happening in the coming years in the field of 

science and technology as well as co-creating social impact projects 

with entrepreneurs elsewhere. 

Homepage http://concursos.buenosaires.gob.ar/#/challenge/54d3adff55b506d55c

000706 

Country  Argentina 

 

Assessment results 

Organization 2.00 

Recruitment 1.80 

Implementation 2.25 

Dissemination 1.89 

Feedback 2.17 

Increase 2.25 
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Social Venture Plan Competition 
Description Each spring, the Center for Applied Learning in Seattle Pacific 

Universityôs School of Business, Government, and Economics 

sponsors the Social Venture Plan Competition ð a unique event 

designed to encourage SPU students from all majors to develop 

entrepreneurial projects that can make a difference in the world. 

Homepage www.spu.edu 

Country  USA 

 

Assessment results 

Organization 1.00 

Recruitment 2.33 

Implementation 2.25 

Dissemination 2.20 

Feedback 2.00 

Increase 2.50 

 

  
























































































































